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Abstract

This research paper delves into the transformative impact of digital marketing on business

growth. As the digital landscape continues to evolve rapidly, businesses must adapt their

marketing strategies to remain competitive. This paper examines various aspects of digital
marketing, including social media, content marketing, search engine optimization (SEO), and
email marketing, to understand their contributions to business growth. Through a comprehensive
review of existing literature and case studies, this paper highlights the effectiveness of digital
marketing in reaching and engaging target audiences, driving sales, and fostering brand loyalty.
Furthermore, it discusses emerging trends and challenges in digital marketing and provides
recommendations for businesses seeking to leverage this revolution for sustainable growth.

Keywords: Keywords: Digital marketing, Business growth, social media marketing, Content
marketing.
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Abstract

This research paper delves into the transformative impact of digital marketing on business
growth. As the digital landscape continues to evolve rapidly, businesses must adapt their
marketing strategies to remain competitive. This paper examines various aspects of digital
marketing, including social media, content marketing, search engine optimization (SEO), and
email marketing. to understand their contributions to business growth. Through a comprehensive
review of existing literature and case studies, this paper highlights the effectiveness of digital
marketing in reaching and engaging target audiences, driving sales, and fostering brand loyalty.
Furthermore, 1t discusses emerging trends and challenges in digital marketing and provides
recommendations for businesses seeking to leverage this revolution for sustainable growth.

Keywords: Keywords: Digital marketing, Business growth, social media marketing, Content
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Introduction

In an era dominated by digital technology, the landscape of business growth has been dramatically
reshaped by the emergence of digital marketing. With the proliferation of internet access,
smartphones, and social media platforms, businesses now have unparalleled opportunities to
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Abstract

Online pricing is direct and might be the primary considers a purchase. Despite the fact that
pricing unpredictability is frequent and used to support sales and productivity, online firms
benefit from it. Business success depends on pricing, especially in membership-based models.
Albeit successful before, quickly changing market dynamics are making static pricing
structures unsuitable for the present businesses and causing significant issues. Computer based
intelligence has been used to improve pricing systems in response to these difficulties.
Improving e-commerce pricing techniques emphasizes picking the right price over the lowest.
The review focuses on inventory-led e-commerce businesses, however online marketplaces
without inventory can benefit from the concept. The review uses factual and machine learning
methods to anticipate item purchases utilizing adaptive or dynamic pricing. This system is
based on several information sources that gather visit attributes, guest details, purchase
history, online information, and contextual bits of knowledge. Interestingly, the examination
Jforecasts customer segment purchases higher than individual consumers. Further extensions
will be developed after the current research results are released to personalize adaptive pricing
and purchase prediction. The review's answer landscape covers machine learning, enormous
information, and web mining.

Keywords: E-Commerce, Management, Artificial Intelligence, Dynamic Pricing, Optimization
Strategies.

1 INTRODUCTION

In the fast-paced world of contemporary business, pricing strategies have undergone significant
shift, especially for subscription-based models. While traditional static pricing techniques have
proven effective in the past, they today face unanticipated obstacles due to the rapid and
unpredictable changes in market dynamics. Given the complexity of today's business
environments, pricing strategies must be adaptable enough to change course swiftly when
necessary. In response to these challeng'es, artificial intelligence (Al) has emerged as a major
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Abstract: Among the most important things for the country's
economic growth is its young people. Because of this, our country
knows how important young people are to society and has taken many
steps to make sure that the workers of tomorrow have the skills they
will need in the future. One of the main projects of the Indian
government is Skill India. India wants to teach more than 40 crore
people different skills by 2022. This will also give talented Indian youth
new chances to grow. For the world, India has one of the youngest
populations. More than 65% of its people are younger than 35 years
old. This paper talks about how most Indian youth are having a hard
time finding work. Even though most of them are going to school,
there is a lack of abilities and technical expertise in the present
situation. India's skills development system is having trouble training
young people because of the way schooling, skills development, and
jobs are right now for Indian youth. Most young people don't know

how to use modern technology, which is bad for the country's growth
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ABSTRACT

The current state of the economy poses challenges to both the overall financial capabilities and the ability to handle
finances on a few different levels. It is anticipated that associations would modify current requirements, emphasizing
hazard management, financial administration, and estimating exercises. Due to obstacles in the corporate world,
associations must generate additional funds. This study calculates the relationship between financial management
practices such as working capital management, profit strategy, capital building decision, and financial performance
evaluations in the Indian corporate sector with authoritative performance. The review's test group consisted of forty Indian
companies that are registered at Delhi Stock Exchange and are involved in a variety of industries. Organizational financial
investigators and money leaders responded to a poll based on references and organization profiles. Respondents self-
managed the questionnaires in order to collect their information. The results demonstrate a strong and favourable
relationship between financial management practices and hierarchical performance in Indian corporate settings.

Keywords: Financial Management, Profitability, Working Capital Organisational Performance, Corporate Sectors,
Successful Businesses

1. INTRODUCTION

The core of business operations is still financial management, which has an impact on all aspects of an association's
longevity and prosperity. Businesses encounter a plethora of financial challenges as they delve into the complexities of
the cutting-edge economic landscape, which calls for astute management and crucial insight. These challenges include
everything from fluctuating markets and economic weaknesses to constant financial requirements and administrative
adjustments. The impact of effective financial management on corporate success is enormous, extending beyond mere
survival to the attainment of sustainable growth and competitive advantage. In this special circumstance, organizations
moving toward long-term success must comprehend and alleviate financial issues. This talk explores the intricate world
of financial management issues, delving into their subtle effects on companies and highlighting the vital role that skillful
financial practices play in fostering strength and success in the current, distinct business environment.

All else being equal, economic vulnerabilities provide a significant challenge to enterprises. Unstable financial conditions
can arise from shifts in global economic events, monetary values, and economic situations. Investigating these weaknesses
necessitates a cautious approach to risk management, financial planning, and adaptable strategies that enable companies
to weather downturns and seize new opportunities.

Financial management becomes even more complex with administrative changes. To ensure legal adherence and sound
financial standing, businesses should stay current on evolving guidelines, charge rules, and consistency principles. The
ability to swiftly adapt to administrative changes is essential to avoiding penalties, damage to one's reputation, and
disruptions to work.
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Abstract

This study aims to investigate the relationship between entrepreneurship and economic growth.
Entrepreneurship plays a crucial role in fostering innovation, job creation, and overall economic
development. By analyzing data from various industries and regions, this study secks to provide
empirical evidence on the impact of entrepreneurial activities on a country's economic growth. The
findings of this research will contribute to a deeper understanding of the mechanisms driving economic
prosperity and inform policy recommendations to promote entreprencurship as a catalyst for sustainable
economic development.

Keywords: Entrepreneurship, Economic Growth, Innovation, Job Creation, Economic Development,
Policy Recommendations.
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Abstract :A sced sowing machine is a valuable agricultural device that
facilitates the precise and cfficient sowing of sceds in fields. When
designing and optimizing such a machine, several crucial factors need
consideration including sced size, seed rate, soil type, and ficld conditions.
The primary objective is to achicve uniform sced distribution and optimal
sced-to-soil contact, which can be accomplished by incorporating a sced
metering mechanism to control the sced rate accurately. Versatility is
another important aspect of the machine's design, as it should be able to
handle different sced sizes, types, soil conditions, and ficld vanations. To
achieve this, utilizing advanced technologies such as sensors, automation,
and precision farming techniques can significantly enhance the machine's
performance and efficiency while also reducing costs and minimizing
environmental impact. The optimization of a seed sowing machine plays a
crucial role in ensuring successful crop production. By implementing
cutting-edge technologies and precision farming techniques, farmers can
increase their yields and decrease the amount of sced and fertilizer needed
for a specific arca. Ultimately, this leads to improved productivity,
increased profitability, and a more sustainable approach to agriculture.
Keywords: Seed machine, design .CATIA and analysis

1. Introduction

Agriculture holds a crucial position as one of the oldest and most vital industries globally,
providing essential sustenance and resources to billions of people. The success of

*Carresponding Authour : sudha peulindichristuniversity. in
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Abstract

Customer preference varies from one person to another person. Thus, success of a business
depends on how cfficiently they identify their customers taste and preference and manufacture
goods in accordance with their customer’s expectations. Thus, in this study an attempt has been
made to identify the factors considered by a customer before choosing a car. In order to survive in
the competitive scenano manufacturers have understand the features considered by the customers
before purchasing a car. Thus, an camest attempt has been made in this study to understand the
customer preference before purchasing a car. The main purpose of the paper is to reveal
theoretically the relationship between customer preference and to test them empinically. The
quantitative rescarch (survey) has been chosen in order to meet the purpose of the rescarch and to
test that relationship empirically. The data is collected from structured questionnaire. Sample size
is 110 and also descriptive rescarch study is used as a rescarch design and followed simple
convenience sampling method. The respondents are the consumers of four wheelers at Perambalur
and Tiruchirappalli in Tamil Nadu. In this study Pearson’s corrclation and regression are used for
analysis. The result of the study disclose that customers give due importance for look and style,
transmission, availability of sparcs and mileage.

Keywords: Customer Preference: Four-Wheeler; Design: Price: Seating capacity: Brand name;
Quality; Milcage; Maintenance.
Introduction

As organizations become increasingly customer focused and driven by demand, the need
to gain customer loyalty and retain their loyalty is cntical. Customer preference is the most
effective way to achieve customer loyalty. Customer preference and customer loyalty share many
similar traits. Customer value is the customer’s perception of the ratio of benefits to what he or she
gives to obtain those benefits. The customer value triad is a framework used to understand what it
is that customers want. The framework consists of three parts: (1) perceived product quality, (2)
value-based pricing, and (3) perceived service quality.

Customers are satisfied, when value meets or exceeds expectations. If their expectations of
value are not met, there is no chance of satisfying them. Figuring out what the customers want,
however, is a difficult and complex process. To be able to create and deliver customer value is
important to understand its components. On the most basic level, value from a customer's
perspective is the ratio of benefits to the risks being taken while buying the product.

ISSN:1539-1590 | E-ISSN:2573-7104 a27 © 2023The Authors
Vol. 5 No. 2 (2023)
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Abstract

The study is aim to explore the relationship between customer experience, customer engagement and
store loyalty. Customer engagement and customer experience are taken as the independent variable
and store loyalty is treated as the dependent variable. Descriptive type of research was used. The
quantitative research (survey) is applied in order to meet the purpose of the research and to test those
relationships empirically. The data is collected from structured questionnaire. Sample size of the study
is 384 while descriptive research study is used as a research design and followed simple convenience
sampling method. The respondents are the customers of the Chennai. In this study confirmatory factor
analysis (CFA) and Structural equation model (SEM) are used for analysis. Result of this study is Majority
of customers found that engagement and experience is positively influencing their store loyalty.
Keywords: Retail, Customer Loyalty, Customer Experience, Customer Engagement, Store Management
DOI Number: 10.48047/NQ.2022.20.15.NQ88667 NeuroQuantology2022;20(15): 6693-6704

1. Introduction Customer engagement refers to a broader
“transcending” relational perspective and is
described as a significant tool for building and
improving relationships with customers,
namely service relationships. Engagement
implies a deeper relationally based level and,
thus, has an importance place in contributing to

Customer experience is considered as the
customers’ perceptions both conscious and
subconscious of their relationship with the
brand resulting from all their interactions with
their brand during the customer life cycle. It is
the practice of scheming and reacting to
customer connections to meet or exceed
customer expectations and, thus, increase

the understanding of customer outcomes,
namely loyalty-related outcomes (Bowden,
2009). Correspondingly, Verhoef et al.(2010)

customer satisfaction, loyalty and ) i ) )
revealed the increasing trend in companies
encouragement ) ) )
trying to encourage their customers to involve
Customer experience occurs when a customer in this kind of non-transactional behaviors that
experiences with the product or with the go beyond purchase intentions. Engagement
shopping experience. Customer experience was conceptualized by Kahn (1990). He studied
occurs with the consumption experience. the psychological preconditions. Recently,
Further customer’s retail experience is created organizations have been launching programs to
both by elements that the retailer controls engage customers and measuring levels of
(service interface, retail  atmosphere, customer engagement as a response to a
assortment, price, store brand) and by growing resistance of customers to traditional
elements outside his/her control (influence of marketing programs (Bagozzi & Dholakia
third parties, reason for buying, situational 2006).
factors).

2. Background of Study:

WWW . NEeWroquantology.com
@ISSN 1303.5150
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Abstract. In 2014, Government of India took an initiative to achieve Inclusive
growth in India and to transform India by 2018 into a country with good digital
space for holistic development”. India has 1.38 billion people which is leading in
highest population country in the world. The IAMAI Kantar ICUBE 2020 Report
predicts that by 2025, the number of active internet users is estimated to be 900
million which is an increase of 622 million in 2020, representing an increase of
almost 45% over the next five years. The National Family Health Survey (NFHS-
5) 2020-2021 revealed that in January 2022, there are 626 million people are
using internet in India. At the beginning of 2022, 47.0% of Indians were online.
Approximately one-third of Indian women use the intemet, according to NFHS-
5 data. A 2022 analysis by the Asian Development Bank and social networking
platform LinkedIn states that there is a disparity that exists in which women were
denied of possibilities at employment where digital skills are in great demand.
Tamilnadu has 46.9% female internet users and 70.2% male internet users.
Hence, there is an urgent need to recognize the review the existing situation of
women in digital inclusion in India. Hence, this article focuses on women in dig-
ital inclusion to understand the digital divide between men and women in India.

Keywords: Digital India, Women Inclusion, Sustainable Economy.

1 Introduction

Digital Space As per the Digital Divide 2022 India Inequality Report, India is ranked
47th in the world for Internet affordability. Based on a Global Index of Digital Quality
of Life, across 110 Countries, India has the worst gender gap in the Asia-Pacific region,
at 40.4%. Seventy percent of people in India have poor or no access to digital services.
The lack of comprehensive and extensive gender-disaggregated statistics makes it dif-
ficult to conduct a thorough analysis of women's Internet access and usage. It is pre-
dicted that in India, between 2023-2028, around 265.1 million users (+26.29 percent)
will be using Internet in India. According to Cisco's annual study, there will be over
907 million internet users in India by 2023. This is because the number of devices and
connections is expected to rise at a higher rate than the population, specifically at a 7%
CAGR. SDG 9c's goal, is to ensure that every woman should have access to Internet by
2020, indicates that access is a significant priority for global growth. However, if things
continue as they are, universal access won't be achieved before 2042. One proposal to

© The Author(s) 2024
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Intellectual
Property

Office

Certificate of Registration for a UK Design
Design number: 6342878
Grant date: 05 February 2024

Registration date: 29 January 2024

This is to certify that,

in pursuance of and subject to the provision of Registered Desng:s Act 1949, the
design of which a representation or specimen is attached, had been reglstered
as of the date of reglstratlon shown above in the name of

Dr. Gajendran Srihari, Dr. Pushpalatha Marisamy, Dr. Rakatu Vijaya Lakshmi,
Dr. Nagalakshmi Muralidharan, Dr.Padmini Ramakrishnan, Mahesh Sudhakar

Naik
in respect of the application of such design to:

SMART E-LEARNING DISPLAY DEVICE

International Desugn Classification:

Version: 14-2023

Class: 14 RECORDING, TELECOMMUNICATION OR DATA PROCESSING
EQUIPMENT

Subclass: 01 EQUIPMENT FOR THE RECORDING OR REPRODUCTION OF
SOUNDS OR PICTURES

Aoy LoMS

Adam Williams

Comptroller-General of Patents, Designs and Trade Marks

Intellectual Property Office

The attention of the Proprietor(s) is drawn to the important notes overleaf.

ntellectual Property Office is an operating name of the Patent Office

BOOKS
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PYINTELLECTUAL .
PROPERTY INDIA - . Controller General of Patents,Designs and Trademarks
PATENTS | DESIGNS | TRADE MARKS T AGA Department of Industnial Policy and Promotion
GEOGRAPHICAL INDICATIONS GOVERNMENT OF INDIA Ministry of Commerce and Industry

Design Application Details

Application Number: 405763-001

Cbr Number: 201334

Cbr Date: 26/01/2024 12:36:33

Applicant Name: 1. Dr. M. Nagalakshmi
2.Vandana M

3. J Rashmi Kumar

4. N. Mohammed Saif

5. Naveena M

6. Dr. D. Paul Dhinakaran

Design Application Status

Application Status: Application Accepted,Certificate of Design not Generated.
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TRAILBLAZERS

DR N PADMAVATHY

'omen's entrepreneurship is
an economic activity that
will bring significant benefits

to the Indian Economy. Currently,
India's Women Entrepreneurs run

13.5 to 15.7 million enterprises, which
represent 20% of the country's total
enterprises. With the right support
system in place, these enterprises
could grow in number, scope, and
sustainability, leading to the creation of
as many as 170 million jobs, or 25% of
India’s projected new job creation by
2030. Over 150 million women are in
leadership positions in well-established
companies, while over 250 million
women are self-employed.

To achieve Gender Equality,
Sustainable Economic Growth, and
Poverty Reduction, women must
participate in the economy. According
to the McKinsey Global Institute (MGI),
adding 68 million more women to
the workforce by 2025 may increase
India’s GDP by USD 0.7 trillion. Less
than half the global average, or 17%
of India's GDP, is contributed to by
women's economic activity. India holds
the 10th position in ease of doing
business for the years 2023 to 2027
in comparison to the 14th position
from 2018 to 2022. According to the
2016 Sixth Economic Census Report,
female business owners struggle with
limited access to financing, funding
opportunities, family support, a lack
of information, a lack of networking,
fewer market connections, mental
weakness, and mobility. According to
The Global Entrepreneurship Monitor
(GEM) report, women in India and
South Korea appear to face the most
difficulties in accessing business funds
compared to men.

The government of India has launched
several schemes to encourage Female
entrepreneurship, viz., Mudra Loans,
Women Entrepreneurship Platform,
Udyogini Scheme, Bharathiya Mahila
Bank Business Loan, Annapurna

(11
According to a Bain & Co.
survey, Women entrepreneurs
account for 22 to 27 million
direct jobs in India.

Scheme, Stree Shakti Scheme, Dena
Shakti Scheme, Mahila Udyam Nidhi
Yojana, Orient Mahila Vikas Yojana
Scheme, Cent Kalyani Scheme,
Pradhan Mantri Rozgar Yojana, and
Synd Mahila Shakti Scheme. Various
studies have found that 17% of the
investment deals in India between
2019 and 2022 were raised by start-
ups with female leaders.

According to a Bain & Co. survey,
Women entrepreneurs account

for 22 to 27 million direct jobs in
India. By increasing the number and
quality of female entrepreneurs, they
can create 150 to 170 million jobs
by 2030. According to the global

From Potential to Powerhouse: Fueling India's
Economy through Women Entrepreneurship

entrepreneurship index, India ranks
below the 20th percentile in terms of
female entrepreneurship in comparison
with developed countries like the

US and UK, as well as developing
economies like Brazil, Russia, and
Nigeria. According to a survey by
Forbes, Women Entrepreneurs make
up 13.76% of the total entrepreneurs
in India. To motivate women's
entrepreneurship and startups, equal
access to inputs should be given

to women as it is to men. Through
entrepreneurship, women support
economies and innovation all across
the world. Promoting women's
entrepreneurship is a powerful means
that can speed up India’s journey to
achieving a $5 trillion economy.

To conclude, Investments in Women
Entrepreneurs would result in reduced
levels of global poverty, better lives for
children, and higher levels of creativity
and innovation.

Top-10 states with women led MSMEs
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® Percentage of women-led MSMEs across states

Fig:1: Top 10 States with Women led MSMEs
Source:MoMSME Annual Report 21-2022

The author is the Dean- School of Arts, Humanities and Management,
Jeppiaar University, Chennai. She has over 20 years of experience in the
education sector as Assistant Professor and now as the Dean. ®
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CERTIFICATE OF
WORLD BOOK RECORD

Dr.S.S.0nyx Nathanael Nirmal Raj

Associate Professor & Research Supervisor

Jeppiaar University, Jeppiaar EDUCITY, Chennai
Has been recognized and appreciated for the outstanding
Achievement in the field of Education for the

PUBLICATION OF BOOKS

Commerce & Management

On 23rd April 2024

To celebrate this momentous accomplishment, we acknowledge
this epitome of dedication, an unwavering commitment
to the pursuit of knowledge and perseverance with

a prestigious place in the “World Book Record”
In recognition of your contribution, we are pleased to

announce that you have been inducted as a member

into the World Book Record.

Certificate No: WBR202404000053

i

President’s Signature

JLPPIAAR
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Dr.5.5.0nyx Nathanael Nirmal Raj

Associate Professor & Research Supervisor

Jeppiaar University, Jeppiaar EDUCITY, Chennal
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BEST FACULTY AWARD

Dr. R. KANDAVEL

Associate Professor, School of Management,
Jeppiaar University,Chennai-600119.
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BEST FACULTY AWARD ‘

Dr. R. Kandavel wea., w.com., m.phit, ph.p.

Associate Professor,
School of Management,
Jeppiaar University, Chennai-600119.
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MOST INSPIRING TALENT PERSON

AWARD

Dr.P.M.Anbushiva

Associate Professor and Head, Department of Tamil

INSPIRING TALENT AWARD

Proudly organized by ‘
TEAM OF EAGLE INDIA FOUNDATION |
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